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AMA has endorsed Marketing Management, 3e as THE resource to help prepare
candidates for the PCM. Greg Marshall and Mark Johnston (both of Rollins College) have
taken great effort to represent marketing management the way it is actually practiced in
successful organizations today.Given the dramatic changes in the field of marketing. it is a
sure bet that the job of leading marketing manager's contributions to the organization and
its customers, clients, and partners has changed at the same level. Yet, no marketing
management book on the market today fully and effectively captures and communicates
to students how marketing management in really practiced in the 21st century business
world. Clearly, it is time for an updated approach to teaching and learning within the filed.
Marketing Management 3e is designed to fulfill this need.

Charles Harwood Professor of Marketing and Strategy in the Crummer Graduate School of
Business at Rollins College, Winter Park, Florida. He earned his Ph.D. in marketing from
Oklahoma State University. Greg's industry experience includes 13 years in seling and sales
management, product management, and retailing with companies such as Warner
Lambert, Mennen, and Target Stores. When he left Warner Lambert in 1986 to enter
academe, he was the manager of the top-performing sales district in the United States. In
addition, he has served as a consultant and trainer for a variety of organizations in both
the private and public sectors, primarily in the areas of marketing planning. strategy
development, and service quadlity.

Mark W. Johnston is the Alan and Sandra Gerry Professor of Marketing and Ethics in the
Roy E. Crummer Graduate School of Business at Rollins College in Winter Park, Florida. He
earned his Ph.D. in Marketing in 1986 from Texas A&M University. Prior to receiving his
doctorate, he worked in industry as a sales representative for aleading distributor of
photographic equipment. His research has been published in a number of professiondl
journdls including Journal of Marketing Research, Journal of Applied Psychology. Journal
of Business Ethics, Journal of Marketing Education, Journal of Personal Selling & Sales
Management and many others. Mark is also an active member in the American Marketing
Association and Academy of Marketing Science. Mark has been retained as a consultant
for firms in a number of industries including personal health care, chemical, transportation,
hospitality, and telecommmunications. He has consulted on a wide range of issues involving
strategic business development, sales force structure and performance, international
market opportunities, and ethical decision-making. Mark also works with MBA students on
consulting projects around the world for companies such as Tupperware, Disney, and
Johnson & Johnson. He has conducted seminars globally on a range of topics including the
strategic role of selling in the organization, developing an ethical framework for decision-
making. improving business unit performance, and structuring an effective international
marketing department. Mark continues to provide specialized seminars to top managers
on strategic marketing issues. For more than two decades Mark has taught Marketing
Management working with thousands of students. His hands-on, real world approach to
marketing management has earned him a number of teaching awards.

Other Books

Business, Loose-leaf Version, Business adllows students to use a "learn by doing” approach,
creating an environment that not only helps them to better retain concepts. but also helps
them get that hands-on business decision-making practice they need for the real-world!
Important Notice: Media content referenced within the product description or the product
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text may not be available in the ebook version.

. When managers consider the implication of expectancy theory, certain employee
behaviors can suddenly make more sense. ... Contemporary motivation theories such as
equity theory and expectancy theory provide managers additional insights ..."
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