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Marketing. 14th Edition is the most robust principles of marketing solution available, meeting
the needs of a wide range of faculty. Marketing focuses on decision making through
extended examples, cases, and videos involving real people making real marketing
decisions. Their decades of combined experience in the higher education classroom
continue to inform the authors’ innovative pedagogical approach. Marketing is known for its
conversational writing style, ability to engage students through active learning techniques,
and vivid descriptions of businesses, marketing professionals, and entrepreneurs, in cases,
exercises, and testimonials that help students personalize marketing and identify possible
career interests. Powerful tools like Connect, SmartBook, and the regularly updated
resources at www kerinmarketing.com make Marketing, 14th Edition the best choice for
instructors seeking a rigorous, comprehensive program with balanced coverage of
traditional and contemporary concepts.

Roger A. Kerin is the Harold C. Simmons Distinguished Professor of Marketing at the Edwin
L. Cox School of Business, Southern Methodist University in Dallas, Texas. Professor Kerin
holds a B.A. (magna cum laude). MB.A.. and PhD. from the University of Minnesota. His
teaching and research interests lie in marketing planning and strategy. product
management, and financial aspects of marketing. Professor Kerin is a frequent participant
in executive development programs and is also an active consultant on matters of
marketing planning and strategy. Professor Kerin has published and authored several texts
and many articles on marketing. He also serves on numerous journal editorial review
boards and is currently a member of the Board of Governors of the Academy of
Marketing Science.

Steven W. Hartley is Professor of Marketing in the Daniels College of Business at the
University of Denver. He holds a bachelor’'s degree in mechanical engineering. an MB.A.,
and a PhD. from the University of Minnesota. Dr. Hartley was formerly the chair of the
Department of Marketing at the University of Denver and has taught at the University of
Colorado, the University of Minnesota. and in several executive development programs. His
teaching interests include principles of marketing, marketing research, and marketing
planning. Dr. Hartley's research has appeared in many leading marketing publications. He is
an active consultant to several prominent U.S. corporations and is active in many
professional organizations including the American Marketing Association, the Academy of
Marketing Science, and the Marketing Educators’ Association.

Other Books

Contemporary Marketing. CONTEMPORARY MARKETING, Seventeenth Edition, is the
proven, premier teaching and learning resource for foundational marketing courses. The
authors provide thorough coverage of essential marketing principles. exploring all
components of the marketing mix, and providing practical guidance to help students
prepare for successful marketing careers. This trusted text continues to grow stronger with
each groundbreaking new edition, preserving what has made previous editions perennial
best-sellers, while adding innovative new features and up-to-date information on current
trends. topics, research, and best practices in this ever-evolving field. Because it is so
technologically advanced, student-friendly. instructor-supported, and more relevant than
ever, CONTEMPORARY MARKETING, Seventeenth Edition, remains in a class by itself.
Important Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
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. This trusted text continues to grow stronger with each groundbreaking new edition,
preserving what has made previous editions perennial best-sellers, while adding innovative
new features and up-to-date information on current trends. topics. .."
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