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 For undergraduate and graduate courses in consumer behavior. 
 
 
 
 Strategic applications for understanding consumer behavior 
 
  Consumer Behavior,   12th Edition explores how the examination and application of 
consumer behavior is central to the planning, development, and implementation of 
successful marketing strategies. With an emphasis on developing a variety of useful skills, 
this text prepares readers for careers in brand management, advertising, and consumer 
research. The 12th Edition has been significantly updated to address contemporary trends 
and issues, including the role of new media, technological advances, and recent ethical 
concerns affecting the industry.

 Leon G. Schiffman , PhD, most recently the J. Donald Kennedy Endowed Chair 
Distinguished Chaired Professor of Marketing at St. Johns University, The Peter J. Tobin 
College of Business. He is currently a professor emeritus at the university. He was previously 
the Lippert Distinguished Scholar of Marketing at the Zicklin School of Business of Baruch 
College of the City University of New York. In addition, he was Professor and Chairperson of 
the Marketing Department at the Graduate School of Management at Rutgers University, 
and a member of the faculty at Pace University.
 
  
 
Professor Schiffman is a nationally recognized expert on the behavior of the older 
consumer since his pioneering research on the psychological and sociological aspects of 
perceived age and innovative behavior of this segment. He has been published in 
numerous major marketing journals on a wide variety of topics and is frequently 
referenced by other researchers. He has spoken at over 100 national and international 
conferences in 35 countries. He has coauthored Consumer Behavior (Pearson), for all of its 
twelve editions, which have been translated into several international editions and have 
been adopted by over 175 higher education institutions in the US. 
 
 
 
 
The recipient of various awards and honors, Dr. Schiffman has also participated in more 
than 60 PhD dissertation committees, 25 of which he chaired. As a research practitioner, 
he founded a market research company where he has conducted qualitative and lifestyle 
research and strategic planning for such national and international firms as AT&T, Citibank, 
The Hertz Corporation, Lever Brothers, Mobil Oil, and Patek Phillipe. He has also served on 
several boards of directors. Currently he serves on the board of directors of the Mandl 
Medical College.   
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 Joe Wisenblit received his PhD and Master of Philosophy from the City University of New 
York, and his MBA and BBA from Baruch College. He has gained national and global 
recognition for his research into crisis communications, voluntary simplicity, economic 
stagflation, marketing solar energy, targeting mature consumers, and services marketing. 
His research spans across managerial and pedagogical facets and has been featured in 
top-tier scholarly journals and presented in scores of conferences and seminars.
 
 
 
 
Dr. Wisenblit's landmark framework on integrating technology into the marketing 
curriculum, published in the Journal of Marketing Education, received an outstanding article 
award and has remained one of marketing's most widely cited pedagogical works. 
Presently, his research is focused on targeting children on the internet and via mobile 
devices, including the impact of parental styles and children's responses to mobile gaming 
apps developed by marketers. He is also completing an MFA in creative writing at Columbia 
University and writing fiction and nonfiction for children and young adults. 

Other Books
Consumer Behavior and Marketing Strategy, Consumer behavior and consumer response 
to commodities and services that have been made available in the market determine 
product marketing strategy. Once consumer needs and possible behavior toward a 
product have been identified it becomes easier to formulate a strategy for marketing. 
Research and development (R&D) departments gather vital information required for 
effective marketing of a product or service. Most of the topics introduced in this book 
cover new techniques and the applications of marketing. The topics covered in this book 
offer the readers new insights in the field of consumer behavior and marketing strategy.
�����. Most of the topics introduced in this book cover new techniques and the 
applications of marketing. The topics covered in this book offer the readers new insights in 
the field of consumer behavior and marketing strategy."
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