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Gain an understanding of today's marketing principles with Pride/Ferrell's engaging
MARKETING. Develop the knowledge and decision-making skills to succeed as in-depth
coverage highlights fundamental marketing concepts and strategies. Practical applications
and examples emphasize the latest social networking, digital marketing, social and
environmental responsibility, globalization, entrepreneurship and marketing during transition.
This edition also expands coverage of business markets and buying behavior, marketing
channels and supply-chain management, retailing. personal seling and marketing analytics.
An eBook lets you highlight terms and includes embedded Concept Check quizzes to
assess understanding of key concepts. You have convenient mobile access to assignments,
digital flashcards, company videos, an interactive marketing plan, practice exams and
activities as a marketer.

Wiliam M. Pride is Professor of Marketing. Mays Business School, at Texas A&M University.
He received his Ph.D. from Louisiana State University. In addition to this text, he is the co-
author of Cengage Learning's FOUNDATIONS OF BUSINESS, a market leader. Dr. Pride
teaches Principles of Marketing at both undergraduate and graduate levels and constantly
solicits student feedback important to revising a Principles of Marketing text.Dr. Pride's
research interests are in advertising. promotion, and distribution channels. His research
articles have appeared in major journals in the fields of marketing. such as the Journal of
Marketing, the Journal of Marketing Research, the Journal of the Academy of Marketing
Science, and the Journal of AdvertisingDr. Pride is a member of the American Marketing
Association, Academy of Marketing Science, Society for Marketing Advances, and the
Marketing Management Association. He has received the Marketing Fellow Award from the
Society for Marketing Advances and the Marketing Innovation Award from the Marketing
Management Association. Both of these are lifetime achievement awards.

O. C. Ferrellis The James T. Pursell Sr. Eminent Scholar Chair in Ethics and Director of the
Center for Ethical Organizational Cultures, Auburn University. He served as the
Distinguished Professor of Leadership and Ethics at Belmont University and University
Distinguished Professor of Marketing at the Anderson School of Management at University
of New Mexico. He has also taught at University of Wyoming. Colorado State University,
University of Memphis, Texas A&M University, llinois State University and Southern llinois
University. He received his Ph.D. in marketing from Louisiana State University He is past
president of the Academic Council of the American Marketing Association and chaired the
American Marketing Association Ethics Committee that developed the AMA Code of
Ethics and the AMA Code of Ethics for Marketing on the Internet. He is also a former
member of the Academy of Marketing Science Board of Governors and is a Society of
Marketing Advances and Southwestern Marketing Association Fellow and an Academy of
Marketing Science Distinguished Fellow. He was vice president of publications and is
president-elect for the Academy of Marketing Science. He has received humerous awards,
including the first recipient of the Marketing Education Innovation Award from the Marketing
Management Association, a Lifetime Achievement Award from Macromarketing Society, an
Southeast Doctoral Consortium award for service to doctoral students, the Harold
Berkman Lifetime Service Award from the Academy of Marketing Science and the Cutco/
Vector Distinguished Marketing Educator Award.Dr. Ferrell has co-authored 20 books and
more than 100 articles and papers in journals such as Journal of Marketing Research,
Journal of Marketing. Journal of Business Ethics, Journal of Business Research, Journal of
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the Academy of Marketing Science and Journal of Public Policy & Marketing.

Other Books

SELL (with SELL Online, 1 Term (6 Months) Printed Access Card), Learn Principles of Seling
YOUR Way with SELLI SELL's easy-reference, paperback textbook presents course
content through visually-engaging chapters as well as Chapter Review Cards that
consolidate the best review material into a ready-made study tool. With the textbook or on
its own, SELL Online allows easy exploration of SELL anywhere, anytime - including on your
devicel Collect your notes and create StudyBits(TM) from interactive content as you go to
remember what's important. Then, either use preset study resources, or persondlize the
product through easy-to-use tags and filters to prioritize your study time. Make and review
flashcards, review related content, and track your progress with Concept Tracker, all in one
place and at an affordable pricel

. This option is perfect for those students who focus on the textbook as their main
course resource. Important Notice: Media content referenced within the product description
or the product text may not be available in the ebook version.”
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